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Forward-looking Statements

This presentation contains forward -looking statements. These statements may be 

identified by words such as "expect", "should", "could", "shall", and similar 

expressions. Wolters Kluwer cautions that such forward -looking statements are 

qualified by certain risks and uncertainties, that could cause actual results and 

events to differ materially from what is contemplated by the forward -looking 

statements. Factors which could cause actual results to differ from these forward -

looking statements may include, without limitation, general economic conditions, 

conditions in the markets in which Wolters Kluwer is engaged, behavior of 

customers, suppliers and competitors, technological developments, the 

implementation and execution of new ICT systems or outsourcing, legal, tax, and 

regulatory rules affecting Wolters Kluwer's businesses, as well as risks related to 

mergers, acquisitions and divestments. In addition, financial risks, such as currency 

movements, interest rate fluctuations, liquidity and credit risks could influence 

future results. The foregoing list of factors should not be construed as exhaustive. 

Wolters Kluwer disclaims any intention or obligation to publicly update or revise any 

forward -looking statements, whether as a result of new information, future events 

or otherwise.
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2009 Full-Year:
Delivered on all Key Performance Indicators

ÂRevenue growth of 2% to û3,425 million; 6% growth in recurring revenues

ÂElectronic revenues grew 8%; now 52% of total revenues 

ÂSpringboard cost savings program exceeding expectations

ÂOrdinary EBITA margin maintained at 20%; in line with guidance

ÂDiluted ordinary EPS of û1.45 in line with guidance

ÂFree cash flow up 7% to û424 million

ÂNet debt reduced by 11% to û2,007 million

ÂProposed dividend up 2% to û0.66 per share
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2009 Accomplishments:  
Portfolio Transformation and Innovation Continues

Â3% organic growth in electronic and service subscriptions 

ñStrong performance in online platforms of OVID and UpToDate in Health and 

Legal, Tax & Regulatory, Europe

ñSignificant growth in software product lines, particularly U.S. Tax, Clinical 

Solutions, Addison and CT TyMetrix

ÂNext Generation Platform Launched

ñIntelliConnectTM , new global online research platform in U.S. and Asia

ñProSystem, fx Suite with Software as a Service (SaaS) offerings

ñMyLWWñeJournal platform

ÂMarket expansion in higher growth segments continued

ñAcquired AXENTIS and reinforced our leading global position in GRC

ñExpanded positions in emerging markets; double -digit growth in India & China

Â2010- 2012 Strategic Focus Announced: Maximizing Value for Customers



February 24, 2010 - Amsterdam2009 Full-Year Results 7

Revenues: Full-Year 2009
CFS 

transactions

5%

Advertising

3%

Pharma 

promomotion

3%

Training/ 

Consulting

4%

Other cyclical

4%

Subscription & 

other recurring

71%

Books

10%

(ûmillion)
2009 2008 ĵ ĵ CC ĵ OG

Electronic & service 

subscription
1,588 1,430 11% 9% 3%

Print subscription 563 606 (7%) (7%) (7%)

Other non-cyclical 293 277 6% 5% (3%)

Recurring revenues 2,444 2,313 6% 4% 0%

Books 331 341 (3%) (4%) (4%)

Cyclical products 650 720 (11%) (11%) (11%)

Total revenues 3,425 3,374 2% 0% (3%)

ĵ-% Change; ĵCC-% Change constant currency (EUR/USD 1.47); ĵOGð% Organic growth 

ÂResilient performance for 

subscription portfolio despite 

cautious new sales environment 

ÂOverall 8% growth in electronic 

revenues with 3% organic growth 

in electronic product and 

services subscription revenues, 

driven by customers demand for 

online and intelligent solutions.

ÂCyclical product revenues 

pressured by economic cycle; 

negative trends eased in the 

second half

ÂBooks revenues off 4% due 

largely to soft demand across all 

markets
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Achieved All Key Performance Indicators

Key Performance Indicators Target

Ordinary EBITA margin (%) ±20%

Diluted ordinary EPS (û)1 1.41-1.46

Free cash flow (ûmillions) 1 ±350

Return on invested capital Ó8%

ĵ - % Change; ĵ CC - % Change constant currency (EUR/USD 1.47); ĵ OG ð% Organic growth
1At constant currencies (EUR/USD = 1.47)

X

X

X

X

Actual

20%

1.41 

404 

8.5%

Achieved
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Our Vision

The Professionalõs First Choice

Provide information, tools, and 

solutions to help professionals 

deliver quality results more efficiently
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2010-2012
Strategy

£

Raise 

Innovation 

and Effectiveness 

Through Global Capabilities

¡

Deliver 

Value at the 

Point -of-Use

Maximizing Value for Customers

¢

Expand Solutions Across 

Processes, Customers

and Networks
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Strong Foundation to Drive Growth

ÂResilient, transformed portfolio and well -positioned for growth

ñStrong global market positions 

ñGood growth in software and services continues

ñCyclical revenues will rebound to growth as market pressures ease

ñContinued improvement in Health & Pharma Solutions

ÂSignificant growth opportunities in segments where we lead

ñHealth:  Clinical Decision Support

ñTax and Accounting:  Online and Software Solutions

ñFinancial Services:  Banking Compliance and Global Risk Management (GRC)

ñLegal and Regulatory:  Information and tools for legal specialists

ÂSolid financial position to support growth

ñStrong balance sheet and financial flexibility

ñIncreasing free cash flow 
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Increased Investment

2003 2004 2005 2006 2007 2008 2009

Average: 8 -10% 

of Revenue

14%

CAGR

Supported by Consistent Investments 

across all Markets

Health

Tax & Accounting

Legal & Regulatory

Financial Services

Significant New 

Products/Platforms

ProSystem fx® Tax
Complete, digital tax preparation. 

http://www.a3software.com/
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Strategic Focus: 
Produce Results for Customers Through 

Superior Information and Intelligent Solutions 

High Quality,

Proprietary 

Information
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Delivering

Strategy is Market Driven

Better results for our customers

+

+

More complex information 

and compliance

Focus on efficiency and 

productivity

Importance of Workflow 

context and Connectivity 

Superior information 

Efficient process

management

Intelligent Solutions



February 24, 2010 - Amsterdam2009 Full-Year Results 16

Deliver value at the point of use
¡

ÂFocuses on delivering 

a successful outcome 

(passing an exam) 

rather than delivering 

data

ÂProvides Answers at 

point of need 

(whenever I need to 

study)

ÂMobility and increases 

availability driving 

usage and value (on 

òtheó device I take 

everywhere)

Always on the

device I carry

Practice exams 

with instant results

Interactive content 

improving 

performance
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Value Added Customer Benefits

Expand solutions across customers, 

processes and networks

ÂAutomates processes 

and transactions

ÂConnects Customers 

with stakeholders

ÂProvides intelligence 

through linking and 

context understanding

¢
¢

ÂIncreased accuracy 

ÂBetter results

ÂCompliance audit trail

ÂImproved Productivity
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Expand solutions across customers, 

processes and networks

Mortgage Transaction Lifecycle

Sales & Customer

Assessment
Contract

E-delivery

Client Banker

Financial

Institution

External Investor

Compliant 

Binding

Contract

Contract

Storage
Monitoring and

Detection

E-signature

¢


